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To the Editor

$100 Barrel of Oil

Well, it’s official. Hopefully, something we can all agree on in this politically divided nation. Big Oil officially has us over a barrel.

The psychological impact of oil hitting $100.00 a barrel is jolting to the senses. The American consumer has long been powerless as the cost of the daily commute has spiraled out of control. Where does it end? In the wake of the sub-prime lending market collapse, this is another unwelcome jolt to the U.S. economy.

The economic impact is across the board. Consumers realign their family budgets to deal with rising energy costs. A Consumer Federation of America report found that over the last five years, household energy expenditures have nearly doubled, and are now 23 percent more than spending on food. Residents on fixed incomes in the Northeast face difficult decisions this winter due to a significant jump in the price of heating oil.  

Big and small business suffers. According to the Air Transport Association, every $1 increase in the per-barrel price of oil adds $470 million a year in jet fuel costs to the U.S. airline industry. Oil is a crucial raw material in most chemicals and plastics, so higher prices impact the costs of finished goods. Farmers pay more to put diesel in their tractors to produce food.

Despite all this there is a well-publicized and well-funded anti-ethanol misinformation campaign, the petroleum industry should apparently divert its vast public relations resources to controlling the fallout from skyrocketing gasoline and oil prices. A majority of Americans believe the U.S. is too dependent on foreign sources of oil, yet the business as usual approach continues. 

The negative drumbeat on alternative energy must end. The cost of inaction is far too great for this nation. Biofuels are just one part of the solution to a more secure energy future. The ethanol industry is continually evolving, with a focus on efficiency. It is a model that the petroleum industry should seek to emulate, not discredit.
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